
                                                         

 

Promotion and Dissemination Strategy for LDV Partnership Project 

EURO-FLORA reinforces European labor market 

During the first working visit in Rzeszow (October, 2012) LDV project group elaborated the 

promotion and dissemination strategy for EURO-FLORA project, that has been implemented 

since the beginning of the project.  

The promotion and dissemination strategy includes various means and methods to maximize 

the effectiveness of the project and directs to a wide audience at each country. 

The following measures are undertaken: 

1. Design and produce logo of the project. 

2. Design and produce a poster in format A3. 

3. Design a blog spot and Facebook page for the project. 

4. Establish the connections with local and regional stakeholders at each country: local 

and regional governments, Promotion City Office, professional  floral associations, 

flowers’ greenhouses, floral shops, flowery business, flowery markets, botanical 

gardens, arboretums. 

The promotion and dissemination generally will be spread on: 

- partners organizations’ websites,  

- other websites/ portals, 

- Euro-Flora blog spot and on Facebook, 

- project learners’ personal blogs, 

- conferences, seminars, meetings, 

- local and regional media, 

- unions of  floristic business, 

- horticulture  schools, 

- local  authorities, 

- during study visits, 

- networks of  horticulture business, 

- entrepreneurs working with gardening and floristry. 

Through dissemination activities we will share experiences and results/ products. We will 

make learners and staff aware of what good work they have done, we will generate their 

interest in transnational cooperation, generate their interest in floristry and flower landscape 

design and raise awareness of European diversity-and similarity in horticulture/ floristry 

business. This project gives us the opportunity to establish new links with stakeholders, 



partners in the local community and develop cooperation with them. We contact 

representatives of floral business, professional and other associations, which might be 

interested in becoming part of the project or supporting it. 

The promotion and dissemination is planned on local, regional, national and international 

level. Each partner will celebrate the success of the project in their own context in local 

communities through various means: 

• press releases,  

• articles and other materials on websites,  

• presentations about what has been gained by working with European partners (to be 

presented in different seminars and conferences),  

• final event (conference with local networks in Italy), 

• the local press, websites/ portals will be engaged to promote our activities,  

• the involvement of other high-profile institutions to assist us and help with publicity,  

• the results of the project will be disseminated through special e-mailing lists of each partner 

and through meetings with local and national networks’ representatives of floral enterprises. 

 


